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KKH:  Tell us about the specific type of law that you practice.  

CF:  I practice entertainment law. I mostly work on contracts and intellectual 

property work.  I represent a wide variety of clientele, everyone from musi-

cians and filmmakers and athletes to authors and private chefs.  

KKH:  Do you have a success story you can share?  

CF:  In 2018, I had a client come to me, with a business dispute for a family 

business, and they needed someone to mediate the case. At the time, I 

happened to be recovering from surgery, was on bed rest and in a different 

part of the state. I ended up figuring out this virtual conferencing scenario 

and we did a virtual conference while I was technically on bed rest. We 

were able to conduct the mediation and settle the case - and have every-

one walk away satisfied with a working relationship.  It was an amazing feel-

ing and that was a turning point for me, figuring out how to do an e-

mediation and getting ahead of that pre-COVID.  

KKH:  Technology has changed so much with covid, any technology tips for 

attorneys to provide effective service in a virtual world? 

CF:  Yes, I do. In general, Attorneys are not always known for embracing 

technology and taking a leap of faith with new programs.  There are a lot of 

reasons for that. I think the biggest one is, we’re worried about making sure 

we protect our client’s confidentiality and making sure that their records are 

protected. We have a responsibility as attorneys on that front, but at the 

same time, I think experimenting with some new technologies and some 

new programs in ways that are safe, would benefit the profession moving 

forward. Keeping up with just the pace of what our clients tend to expect, 

as most of our clients are pretty tech savvy, is imperative. 

INTERVIEW WITH CHRISTY FOLEY 

KKH:  What made you decide to be-

come an Attorney?  

CF: I started working in television 

broadcasting and I realized that 

there's this whole entertainment in-

dustry where attorneys can help art-

ists who need to protect their work. I 

thought, how cool would it be to get 

to help people and kind of be on 

the “nice side” of the law and help 

them protect their work after they 

put so much effort into creating it? 

That’s what initially drew me to law 

school. There, I discovered media-

tion and I fell in love with it, more so 

than I had entertainment law. I was 

very fortunate to find something I 

was passionate about while I was still 

in law school. 
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INTERVIEW WITH CHRISTY FOLEY CONTINUED…. 

KKH:  How do you keep track of and prioritize your continu-

ing legal education?  

CF:  The easiest way to stay on top of your CLEs is to have 

some sort of service or organization that you’re part of that is 

continually providing you with CLE opportunities.  Whether 

that's something like a FAWL chapter, where once a month 

you get an hour of CLE, or whether that's an online CLE pro-

vider where they're constantly releasing new content and 

you are on their mailing list and can continually get credits 

once a month, it’s helpful to be part of those groups. I found 

that being consistent, even in small doses of an hour at a 

time, is really the key to getting in all those credits that you 

need. 

  

Learn more about Christy here https://christyfoley.com/  

KKH:  Last question 

here, I want to take you 

back to the day that 

you graduated from 

law school, is there any 

advice that you would 

give to your younger 

self?  

CF:  The biggest piece 

of advice I wish some-

one had given me be-

fore I graduated law 

school is how important 

it was to make sure that 

you had a network of 

fellow attorneys in the 

location where you 

end up practicing law.  

I went to law school in 

New York and sat for 

the New York bar exam 

first and ended up 

moving to Florida not 

long afterwards. I real-

ized I had no network in 

the legal profession in 

Florida. The piece of 

advice I wish I had re-

ceived was: think 

about where you're 

going to be long-term 

and make sure you're 

reaching out to make 

connections in that lo-

cation, since building a 

new set of connections 

can take time. Luckily, I 

found some welcoming 

sections within the Flori-

da Bar and some vol-

untary bar associations 

that helped me make 

a smooth transition. 
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CLASS DESCRIPTIONS 

Bodies don’t lie—a Deep Dive into body language   

Accredited in Texas and Florida  

1.50 MCLE Texas       1 Professional 2 General Credits Florida 

Have you ever wondered what someone was thinking? 

Perhaps the opposing Attorneys client or the person you 

are interviewing for a position within your law firm, some-

thing seems a bit off to you, but you’re not sure what? 

Being able to read and interpret body language can not 

only give you more information about what someone is 

thinking, but it can be a useful tool to help prevent con-

flict and potentially stay one foot ahead of the other 

party. 

Presentation outline: 

• Learn how to read and Interpret Movements to help 

you evaluate the opposing party. 

• The difference between Positive and Negative Evalua-

tion and how this can be helpful during jury selection 

• Learn the difference between Interest and Anxiety and 

why it plays an important role in helping your clients 

• How to tell when someone is lying 

• What’s in a handshake and what you learn can help 

you later 

• Arm and hand positioning and what you can predict 

from certain movements 

• Why knowing and evaluating your own body language 

is equally as important 

• Why feet and legs are the most telling in reading body 

language and why its important to keep watch “under the 

table” 

• Autism and body language what to watch out for if 

your client happens to be on the spectrum 

• The importance of your Headshot photo and what it 

needs to portray 

All registrants will receive a copy of the recording and 

proper MCLE credit regardless of attendance.  Attendance 

is NOT required.     4 
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How to use Speaking as a Marketing tool.   

Summary: Do you get the same legal questions when you are at social events, network-

ing functions, etc.? Have you thought about speaking to build your law firms reach but 

not sure how to create a WOW factor while delivering a professional presentation? Dur-

ing this presentation we will discuss how you can use speaking opportunities and media 

interactions to connect with the public in an ethical manner. How to fine tune your mes-

saging to educate on the basics while creating an image of being the “go to” person 

within your profession. 

In this webinar you will learn: 

• Overview of the Speaking industry 

• The top 5 things you need prior to getting started 

• The importance of getting interviewed 

• How to present like a Professional, even on ZOOM 

• Having a worry-free presentation that's fun for you and educational for your audi-

ence 

• Speaker timeline, negotiating fees and putting your presentation on paper 

Florida Attorneys and Registered Paralegals:  CLE 1 General Credit and 1 Ethics Cred-

it.  This class is free, you must be present to receive credit. 

  How Attorneys can harness the power of media coverage while building public trust   

Have you ever heard another attorney being interviewed on the radio and think…why 

can’t I do that? You can, it’s a lot easier than you think and very inexpensive to gain 

media attention. One tactic that will set you and your firm apart from the others is get-

ting more media coverage. With so many options out there, Podcasts, TV, Radio and 

writing opportunities, it can be a bit overwhelming of where to start, during this seminar 

we will break down the process and help participants create a process to implement 

media interactions while continuing with the day-to-day duties of being an attorney. 

In this webinar you will learn:  

• Define what media outlets are right for you. 

• How to create a media pitch that gets selected and provides value to the public. 

• Identify qualified prospects through content creation to educate the public with 

general information and to ensure comments are not taken out of context. 

• Repurpose your media exposure and leverage it to close your prospects 

CLE:  0.5 Ethics 1 General (Accredited by the Florida Bar for Florida Attorneys and Regis-

tered Paralegals)  This class expires for accreditation with the Florida Bar on 12/30/23 

All registrants will receive a copy of the recording and proper CLE credit regardless of 

attendance.  Attendance is NOT required.  

https://kerryheapsspeaker.wildapricot.org/events


CLASS DESCRIPTIONS ON DEMAND ONLY  

  6 

 Technology Attorneys can utilize in their law practice for 

developing, research and serving clients effectively 

CLE:  3.5 Technology and 3.5 General  This webinar is Ac-

credited by the Florida Bar for Attorneys and Florida Regis-

tered Paralegals.  (accreditation available until 09/30/2023 

Summary: With so much technology at one’s fingertips, its 

not only easy to get overwhelmed with what to use, but 

how will it benefit your firm. During this pre-recorded webi-

nar we will discuss various technologies and sites that can 

help your firm operate at optimum levels while saving time 

and money. The benefits and if any, risks of each and how 

they can be utilized in the day-to-day operations, growth, 

and communications of your firm. Please note, there are six 

video supplements that accompany this webinar. 

Presentation outline: 

How Microsoft office tools such as Bookings, Stream, Kaizela 

can help you and your staff stay connected and engaged 

with your clients 

How to utilize ZOOM and SKYPE for conference calls and 

keep a professional image and background 

How you can use technology to add to your staff or to help 

during the busy times with Internships and web based tech-

nology to ensure security of calls and emails. 

How your firm can benefit from having a YouTube channel 

and best practices to help educate the public through vid-

eo creation 

Creating an email newsletter that can keep your clients 

engaged and easy to create with little or no design skills 

Royalty free music and pictures, how these can add a pro-

fessional touch to social media, your website and e-mail 

correspondence 

Library databases, the untapped resource for research, 

media and speaking opportunities. 

https://kerryheapsspeaker.wildapricot.org/Sys/Store/Products/291954


An Entrepreneur of 17 years, Kerry is the Owner of Kerry's 
Studio, an online clothing boutique.   She is a sought-after 
Speaker on topics such as Leveraging your Publicity to Close 
More Deals, Bodies Don’t Lie-Body Language Basics, The 
Significance of Color in Wardrobe and the Psychology Be-
hind It, The Network Game - Making Networking “Work” for 
Your Business, and The Fortune is in the Follow-up.  Kerry is 
a featured writer for SheOwnsIt and regularly writes for vari-
ous other publications, she has been featured on over 300 
media outlets.   

She is the Author of Pitch like a B.I.T.C.H., (Branding Intelli-
gence Through Cross-promotional Habits) Top 10 tips to 
Pitch like a Pro (Dec 2018) and the Author of the Create 
your own Media series for Podcasting, Publishing and Public-
ity. 
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Kerry Heaps dba Kerry’s Studio 
PO Box 916181 

Longwood, FL  32791 
 

Phone: 850-247-9075 
E-mail: info@kerrysstudio.com  

http://kerrysstudio.com/
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